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DETAILED ACTION 

1. Claims 1-4, 6-49, 51-57, 63-66, and 68-71 have been examined. 

Continued Examination Under 37 CFR 1.114 

2. A request for continued examination under 37 CFR 1.114, including the fee set forth in 37 CFR 
1 .17(e), was filed in this apphcation after final rejection. Since this application is eUgible for continued 
examination under 37 CFR 1.114, and the fee set forth in 37 CFR 1 .17(e) has been timely paid, the 
finality of the previous Office action has been withdrawn pursuant to 37 CFR L 1 14. Apphcant's 
submission filed on 6/30/04 has been entered. 

Response to Amendment 

3. The Amendment filed on 6/30/04 has been considered and is sufficient to overcome the 
Keithley, Ferguson, and Odom reference. 

Claim Rejections - 35 USC §103 
The following is a quotation of 35 U.S. C 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 



Application/Control Number: 09/4 10,818 Page 3 

Art Unit: 3622 

4. Claims 1-4, 6-49, 51-57, 63-66, and 68-71 are rejected under 35 USC § 103(a) as being 
unpatentable over Keithley (5,584,025) in view of Ferguson (5,819,092) and in view of Odom 
(6,058,379) in view of Verba (6,236,977). 

Claim 1 : Keithley discloses an apparatus and method for interactive communication for 
tracking and viewing data. Keithley further discloses that home information can be transmitted 
to a viewer (col 4, lines 10-13). 

Keithley does not explicitly disclose that the information provider (homeowner) is 
compensated for providing their information. 

However, Ferguson discloses an online service development tool with fee setting 
capabilities. Ferguson further discloses that a content provider can be paid for providing 
information (col 3, hnes 50-55) based on a modifiable system (col 4, lines 60-62). 

Ferguson further discloses that the invention can be utilized for the selling of goods or 
services (col 3, lines 30-40), that the content provider can be paid for providing useful 
information of a wide variety (col 3, hnes 50-55), that the content provider or the purchaser can 
each be paid or charged for information providing or information access depending on the 
embodiment of the invention (col 9, lines 3-7), that the content can be informational or that the 
content can be purchased or the content can lead to a purchase (col 8, line 60-col 9, line 10), that 
the content can be provided for informational purposes or for purposes of leading to a purchase 
(col 13, hnes 47-55; col 15, lines 44-48). 

Therefore, it would have been obvious to one of ordinary skill in the art to add 
Ferguson's compensating the information provider method to Keithley' s method for tracking and 
viewing home data. One would have been motivated to do this so that Keithley has a way to 
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motivate content providers, that may or may not be interested in selling, to provide their 
information. 

While Keithley and Ferguson do disclose all the above, Keithley does not explicitly 
disclose that the homeowner can display properties that are currently not marketed for sale. 
Additionally, Keithley nor Ferguson discloses determining a rating of the homeowner's 
willingness to sell the home and allowing the viewer to communicate with the homeowner if the 
rating is at least equal to the predetermined rating. 

However, Odom discloses real-time network exchange with seller specificied exchange 
parameters and interactive seller participation. Odom further discloses that any commodity, 
good, service, or item can be displayed (col 5, lines 25-30), that seller anonymity can be 
maintained (col 12, lines 38-45), that a threshold can be set up by the seller such that offers that 
do not meet the seller established criteria are never sent to the seller (col 6, lines 45-55; col 6, 
lines 37-45), that the seller does not need to sell the item (col 8, lines 25-27), that the seller can 
determine multiple aspects and criteria of item display, information exchange, or selling 
conditions (col 2, lines 34-39; col 2, lines 43-49; col 3, lines 15-21; col 3, hnes 34-37; col 3, hnes 
55-61), that purchasers can 'chat' with sellers at the sellers discretion and if they meet seller 
established criteria (col 6, hnes 12-20; col 4, lines 50-55; col 5, lines 34-38). 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Odom's seller specified exchange criteria to Keithley' s method 
for tracking and viewing home data. One would have been motivated to do this because giving 
the seller further control of the conditions under which homes are displayed will further entice 
homeowners to display their homes. 
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Furthermore, Odom analyzes the seller provided information to determine ratings of 
thresholds for criteria in different categories or goal that represents when the seller will sell or 
not. Odom is attempting to identify the threshold where the seller will sell or not. Hence, Odom 
is determining a rating of the seller's willingness to sell. Because Odom is presenting best bids 
considered of interest to the seller's goals, Odom is presenting information based upon a rating 
of the seller's willingness to sell. Odom must determine what the seller's willingness to sell is 
for the different goals or categories in order to present the seller with the best bid in interest of 
the seller's goals (col 6, lines 45-55; col 14, lines 26-32). 

Verba further discloses tracking members and non-members, customers and non- 
customers, and properties that are for sale and not yet up for sale (col 2, line 55-col 3, line 20) 
and including information on members who are potential buyers and potential sellers (col 5, Unes 
60-67). 

Verba further discloses that the system can be utilized by various parties and that users 
can functions in various capacities (col 2, lines 27-32; col 14, hnes 55-60). 

Verba further discloses developing campaigns to the various members of the public to 
persuade them to utilize the system (col 6, lines 8-24). 

Verba further discloses determining a homeowner's willingness to sell the home and 
predicting how hkely a property is to be listed (col 7, lines 5-20). Note that because the system 
predicts properties that are likely to be Hsted, the system is tracking properties that are not yet for 
sale and owners who have not yet placed their properties on the market. 

Verba further discloses informing the viewer, before the viewer indicates any interest in 
the home, that the home is not currently being marketed as being for sale (col 3, Unes 10-22). 
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Verba does not expliclty disclose that the homeowner is provided an offer for 
compensation for providing information about the home. 

However, Verba discloses marketing to and tracking members and non-members, 
customers and non-customers. 

Additionally, as stated above, Ferguson discloses providing compensation in various 
forms and based on various criteria to entice a user to provide content. 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Ferguson's compensating an information provider and Verba' s 
tracking non-customers and properties not yet up for sale to Keithley's providing information on 
properties for sale. One would have been motivated to do this in order to provide better leads ins 
to property sales and lead ins to non-customers becoming customers. 

Claim 2: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 above. 
Keithley further discloses how an Agent may obtain property listing information from a property 
owner (col 10, lines 52-58). 

Claim 3: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 above. 
Keithley does not exphcitly disclose periodic compensation. 

However, Ferguson discloses that content providers can be paid based on a customizable 
payment system (col 4, lines 60-63). 

Ferguson further discloses an online service development tool with fee setting 
capabilities. Ferguson further discloses that a content provider can be paid for providing 
information (col 3, lines 50-55) based on a modifiable system (col 4, hnes 60-62). 
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Ferguson further discloses that Applicant's incention can be utilized for the selling of 
goods or services (col 3, lines 30-40), that the content provider can be paid for providing useful 
information of a wide variety (col 3, lines 50-55), that the content provider or the purchaser can 
each be paid or charge for information providing or information access depending on the 
embodiment of the invention (col 9, lines 3-7), that the content can be informational or that the 
content can be purchased or the content can lead to a purchase (col 8, Une 60-col 9, line 10), that 
the content can be provided for informational purposes or for purposes of leading to a purchase 
(col 13, Unes 47-55; col 15, lines 44-48). 

Therefore, it would have been obvious to one of ordinary skill in the art to add 
Ferguson's flexibly compensating the information provider method to Keithley's method for 
tracking and viewing home data. One would have been motivated to do this so that Keithley has 
a way to motivate content providers, that may or may not be interested in selling, to provide their 
information. 

Claims 4, 20, 21, 22, and 23: Keithley, Ferguson, Odom, and Verba disclose a method as 
in claim 1 above. Keithley further discloses that a digitized picture (col 13, Hnes 12-15), video, 
and graphics (col 9, lines 5-9) of the property are provided. 

Claim 5: Keithley and Ferguson disclose a method as in claim 1 above. Keithley further 
discloses that a user may view real estate that need not be for sale but for fostering related ideas 
of all kinds (col 10, lines 4-12 and col 7 Unes 20-23). Keithley does not exphcitly state that the 
real estate is not for sale. However, Ferguson discloses that the content provider can provide 
valuable informational content (col 4, hnes 60-67). Therefore, it would have been obvious to 
one having ordinary skill in the art at the time the invention was made to add Feguson's 
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information alone content to Keithley's data tracking and viewing method. One would have 
been motivated to do this so that Keithley's content providers are not obligated to sell as 
Ferguson discloses. 

Claims 6, 1, 17, 18, and 19: Keithley, Ferguson, Odom, and Verba disclose a method as 
in claim 1 above. Keithley further discloses that the owner information and home address need 
not be provided to the user (col 8, lines 20-25). 

Claims 8, 10, and 13-16: Keithley, Ferguson, Odom, and Verba disclose a method as in 
claim 1 above. Keithley further discloses that the method tracks the number of viewers (col 7, 
lines 17-23), the popularity of a locale (col 10, hnes 30-35), the level of interest in a home (col 7, 
lines 20-23 and col 1 1, lines 16-18), and quality of features (profile) of a property (col 9, line 61- 
col 10, line 1), and the price information (Fig. 9, Price). 

Claims 9 and 12: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 
above. Keithley further discloses that a line of credit or special loan can be awarded based on 
information tracked by the system (col 1 1, lines 47-53). 

Claim 11: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 above. 
Keithley does not explicitly disclose a fixed, predetermined compensation. 

However, Ferguson discloses that content providers can be paid on a for-fee basis 
(predetermined amount) (col 3, lines 52-53). 

Ferguson further discloses an online service development tool with fee setting 
capabilities. Ferguson further discloses that a content provider can be paid for providing 
information (col 3, hnes 50-55) based on a modifiable system (col 4, lines 60-62). 
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Ferguson further discloses that AppUcant's incention can be utilized for the selling of 
goods or services (col 3, lines 30-40), that the content provider can be paid for providing useful 
information of a wide variety (col 3, Unes 50-55), that the content provider or the purchaser can 
each be paid or charge for information providing or information access depending on the 
embodiment of the invention (col 9, lines 3-7), that the content can be informational or that the 
content can be purchased or the content can lead to a purchase (col 8, hne 60-col 9, line 10), that 
the content can be provided for informational purposes or for purposes of leading to a purchase 
(col 13, lines 47-55; col 15, Unes 44-48). 

Therefore, it would have been obvious to one of ordinary skill in the art to add 
Ferguson's flexibly compensating the information provider method to Keithley's method for 
tracking and viewing home data. One would have been motivated to do this so that Keithley has 
a way to motivate content providers, that may or may not be interested in selling, to provide their 
information. 

Claims 24 and 25: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 
above. Keithley further discloses that the viewer may be charged a fee for viewing home 
information (col 12, line 66- col 13, line 3). 

Claim 26: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 24 above. 
Keithley further discloses that the viewer can be charged a fee for viewing home information 
(col 12, hne 66- col 13, line 3). 

Claims 27, 29-32, 34-39: Keithley, Ferguson, Odom, and Verba disclose a method as in 
claims 24, 23, and 60 above. Keithley further discloses that the invention provides detailed data 
on all aspects of viewership and response, keeping track of this information via access codes (col 
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1, lines 34-45), and that a viewer can be charge a fee based on usage of the service and the access 
codes (col 12, line 64-col 13, line 3). 

Claim 28: Keithley, Ferguson, Odom, and Verba disclose a method as in claims 24 
above. Keithley further discloses that the invention provides detailed data on aU aspects of 
viewership and response, keeping track of this information via access codes (col 1, hnes 34-45), 
and that a viewer can be charge a fee based on usage of the service and the access codes (col 12, 
line 64-col 13, line 3). 

Keithley does not explicitly state that the fee can be based on at least one of the appraised 
value of the home, the potential selling price of the home, and the difference between the 
appraised value and the potential selling price. 

However, Ferguson discloses a complex fee setting tool based on multiple attributes (col 
4, Unes 30-32), that the fee setting tool can set the compensation level for content providers for 
valuable information (col 4, lines 60-67), and that the viewer can be charge for the information 
based on the complex fee setting tool scripting (col 4, lines 30-32, col 4, lines 60-67). 

Therefore, it would have been obvious to one of ordinary skill in the art to add 
Ferguson's complex fee setting to Keithley' s charging the viewer for viewing data. One would 
have been motivated to do this so that Keithley has a way to charge for the level of content 
provided as Ferguson discloses. 

Claim 33: Keithley, Ferguson, Odom, and Verba disclose a method as in claims 24 
above. Keithley further discloses that the invention provides detailed data on all aspects of 
viewership and response, keeping track of this information via access codes (col 1, lines 34-45), 
and that a viewer can be charge a fee based on usage of the service and the access codes (col 12, 
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line 64-col 13, line 3). Keithley further discloses that demographic information on the viewer be 
collected (col 14, lines 58-65). 

Claims 40-44: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 
above. Keithley further discloses that viewer information, viewer home preferences (col 13, 
lines 31-40), and viewer interest in a home can be received (col 7, Unes 20-23). Keithley further 
discloses that based on this information a set of home information can be sent to the user (col 13, 
lines 37-40) and the homes can be for sale (col 13, lines 44-45). 

Claims 45-46, and 54: Keithley, Ferguson, Odom, and Verba disclose a method as in 
claim 1 above, claim 53 below, and claim 58 below. Keithley further discloses that the user can 
shop for homes on the service and that there are databases for receiving the purchase information 
(col 10, lines 4-5 and col 10, lines 58-62). Keithley further discloses that the owner is notified of 
the offer (col 10, lines 64-67). 

Claims 47 and 55: Keithley, Ferguson, Odom, and Verba disclose a method as in claims 
45 and 54 above. Keithley further discloses that the end user need not provide their information 
(col 7, hues 20-23). 

Claim 48: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 45 above. 
Keithley further discloses that the end user enters their purchase price (col 13, hues 31-33). 

Claim 49: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 45 above. 
Keithley further discloses that owner information is stored in the property profiles database (col 
6, hnes 30-32) and that transactions information is stored in a transactions database (col 10, hnes 
58-63). While Keithley does not explicitly state that the owner can be penalized for not selling, 



Application/Control Number: 09/410,818 Page 12 

Art Unit: 3622 

Keithley infers that the Agent could take such actions utihzing the information in these 
databases. 

Claim 51: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 above. 
Keithley further discloses that a home picture can be displayed (col 13, lines 12-15) and that the 
homeowner can remain anonymous (col 8, lines 20-25). Keithley, therefore, infers that owner 
identifying information can be taken out of the picture. 

Claims 52-53, 56-57, 63-64, 66, and 69-71 : Keithley discloses an apparatus and method 
for interactive communication for tracking and viewing data. Keithley further discloses that 
home information can be transmitted to a viewer using a remote viewing device (col 4, Hues 10- 
13). Keithley further discloses that a picture of the home can be made available (col 13, Unes 12- 
15). Keithley further discloses that the homeowner can remain anonymous (col 8, lines 20-25) 
and that the viewer can be charged (col 12, line 66-col 13, line 3). Keithley further discloses that 
an Agent obtains property hsting information from an owner for sale (col 10, lines 52-58). 
Keithley further discloses that the user can indicate their interest in a home (col 7, lines 20-23). 
Keithley further discloses the user providing an offer to purchase the home (col 13, lines 30-53). 

Keithley does not exphcitly disclose that the information provider (homeowner) is 
compensated for providing their information. 

However, Ferguson discloses an online service development tool with fee setting 
capabilities. Ferguson further discloses that a content provider can be paid for providing 
information (col 3, lines 50-55) based on a modifiable system (col 4, lines 60-62). 

Ferguson further discloses that Apphcant's incention can be utilized for the selling of 
goods or services (col 3, Unes 30-40), that the content provider can be paid for providing useful 
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information of a wide variety (col 3, lines 50-55), that the content provider or the purchaser can 
each be paid or charge for information providing or information access depending on the 
embodiment of the invention (col 9, lines 3-7), that the content can be informational or that the 
content can be purchased or the content can lead to a purchase (col 8, line 60-col 9, line 10), that 
the content can be provided for informational purposes or for purposes of leading to a purchase 
(col 13, lines 47-55; col 15, hnes 44-48). 

Therefore, it would have been obvious to one of ordinary skill in the art to add 
Ferguson's compensating the information provider method to Keithley's method for tracking and 
viewing home data. One would have been motivated to do this so that Keithley has a way to 
motivate content providers, that may or may not be interested in selling, to provide their 
information. 

While Keithley and Ferguson do disclose all the above, Keithley does not explicitly 
disclose that the homeowner can display properties that are currently not marketed for sale. 
Additionally, Keithley nor Ferguson discloses determining a rating of the homeowner's 
willingness to sell the home and allowing the viewer to communicate with the homeowner if the 
rating is at least equal to the predetermined rating. 

However, Odom discloses real-time network exchange with seller specificied exchange 
parameters and interactive seller participation. Odom further discloses that any commodity, 
good, service, or item can be displayed (col 5, lines 25-30), that seller anonymity can be 
maintained (col 12, lines 38-45), that a threshold can be set up by the seller such that offers that 
do not meet the seller established criteria are never sent to the seller (col 6, lines 45-55; col 6, 
lines 37-45), that the seller does not need to sell the item (col 8, hnes 25-27), that the seller can 
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determine many aspects and criteria of item display, information exchange, and selling 
conditions (col 2, lines 34-39; col 2, lines 43-49; col 3, lines 15-21; col 3, lines 34-37; col 3, lines 
55-61), that purchasers can 'chat' with sellers at the sellers discretion and if they meet seller 
estabUshed criteria (col 6, lines 12-20; col 4, lines 50-55; col 5, Unes 34-38). 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Odom's seller specified exchange criteria to Keithley's method 
for tracking and viewing home data. One would have been motivated to do this because giving 
the seller further control of the conditions under which homes are displayed will further entice 
homeowners to display their homes. 

Furthermore, Odom analyzes the seller provided information to determine ratings of 
thresholds for criteria in different categories or goal that represents when the seller will sell or 
not. Odom is attempting to identify the threshold where the seller will sell or not. Hence, Odom 
is determining a rating of the seller's willingness to sell. Because Odom is presenting best bids 
considered of interest to the seller's goals, Odom is presenting information based upon a rating 
of the seller's willingness to sell. Odom must determine what the seller's willingness to sell is 
for the different goals or categories in order to present the seller with the best bid in interest of 
the seller's goals (col 6, lines 45-55; col 14, lines 26-32). 

Verba further discloses tracking members and non-members, customers and non- 
customers, and properties that are for sale and not yet up for sale (col 2, Une 5 5 -col 3, hne 20) 
and including information on members who are potential buyers and potential sellers (col 5, lines 
60-67). 
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Verba further discloses that the system can be utilized by various parties (col 2, lines 27- 

32). 

Verba further discloses developing campaigns to the various members of the pubhc to 
persuade them to utilize the system (col 6, lines 8-24). 

Verba further discloses determining a homeowner's willingness to sell the home and 
predicting how likely a property is to be listed (col 7, hnes 5-20). Note that because the system 
predicts properties that are likely to be listed, the system is tracking properties that are not yet for 
sale and owners who have not yet placed their properties on the market. 

Verba further discloses informing the viewer, before the viewer indicates any interest in 
the home, that the home is not currently being marketed as being for sale (col 3, lines 10-22). 

Verba does not expliclty disclose that the homeowner is provided an offer for 
compensation for providing information about the home. 

However, Verba discloses marketing to and tracking members and non-members, 
customers and non-customers. 

Additionally, as stated above, Ferguson discloses providing compensation in various 
forms and based on various criteria to entice a user to provide content. 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Ferguson's compensating an information provider and Verba' s 
tracking non-customers and properties not yet up for sale to Keithley's providing information on 
properties for sale. One would have been motivated to do this in order to provide better leads ins 
to property sales and lead ins to non-customers becoming customers. 
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Claim 65: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 64 above. 
Keithley further discloses that the user can shop for homes on the service and that there are 
databases for receiving the purchase information (col 10, hnes 4-5 and col 10, lines 58-62) 
including the offer price made by the viewer (col 13, lines 31-33). Keithley further discloses that 
the owner is notified of the offer (col 10, Unes 64-67) and that marketing data information can be 
used by the Agent to make notification decisions (col 10, Unes 58-67). 

Claim 68: Keithley, Ferguson, Odom, and Verba disclose a method as in claim 1 above. 
Keithley further discloses that the compensation information includes one or more of an 
appraised value of home, a location of home, an expected interest of viewers in the home, a level 
of anonymity maintained with respect to the homeowner of the home, and a current market price 
of the home (col 7, lines 17-23; col 10, lines 30-35; col 7, lines 20-23; col 11, lines 16-18; col 9, 
line 61 -col 10, line 1; Fig. 9, Price; and col 8, lines 20-25). 

Response to Arguments 

5. Applicants arguments with respect to claims 1-4, 6-49, 51-57, 63-66, and 68-71 have 
been considered but are moot in grounds of the new rejection. 

Examiner notes that while specific references were made to the prior art, it is actually 
also the prior art in its entirety and the combination of the prior art that is being referred to. 

Examiner further notes that it is the AppUcant's claims as stated in the Applicant's claims 
that are being rejected with the prior art. 

In response to apphcant's argument that there is no suggestion to combine the references, 
the examiner recognizes that obviousness can only be established by combining or modifying the 
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teachings of the prior art to produce the claimed invention where there is some teaching, 
suggestion, or motivation to do so found either in the references themselves or in the knowledge 
generally available to one of ordinary skill in the art. See In re Fine, 837 F.2d 1071, 5 
USPQ2d 1596 (Fed. Cir. 1988)and/« re Jones, 958 F.2d347, 21 USPQ2d 1941 (Fed. Cir. 1992). 

In this case, Keithley concerns an information processing system for acquiring and 
displaying real estate industry related information (col 3, lines 30-33). Ferguson discloses an 
online marketing system with compensation for certain actions (Abstract). Odom discloses 
further features in terms of online marketing systems that involve seller and buyer relations 
(Abstract). Hence, Keithley would be motivated to utilize the features of Ferguson and Odom in 
order to allow for compensating parties involved in information exchange, thereby increasing 
utilization of the Keithley' s real estate information system, and for allowing the system to be 
utilized for informational as well as directly sales related purposes, thereby expanding the range 
of utilization for Keithley 's system. 

In response to applicant's argument that the examiner's conclusion of obviousness is 
based upon improper hindsight reasoning, it must be recognized that any judgment on 
obviousness is in a sense necessarily a reconstruction based upon hindsight reasoning. But so 
long as it takes into account only knowledge which was within the level of ordinary skill at the 
time the claimed invention was made, and does not include knowledge gleaned only from the 
apphcant's disclosure, such a reconstruction is proper. See In re McLaughlin, 443 F.2d 1392, 
170 USPQ 209 (CCPA 1971). 
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Conclusion 



The following prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure: 

Witek (6,253,188); Good (6,314,404); Wittgreffe (6,253,208); Forward (6,578,01 1); Mini 
(6,684,196) disclose online marketing and providing of information for real estate. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Arthur Duran whose telephone number is (703)305-4687. The 
examiner can normally be reached on Mon- Fri, 7:30-4:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (703)305-8469. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
apphcations is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 




Arthur Duran 
Patent Examiner 
8/12/04 



